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Abstract

Study problem: problem study to identify trends in academic and professional elite
Saudi media towards new media legislation and the extent of their application through
triggers social responsibilities.
Study goals: this study aims to identify trends in Saudi media elite toward the new
media legislation« and through the following objectives:
1. identify the extent of Saudi media elite of new media legislation.
2. identify the relationship between media elite direction towards new media
legislation and responsibility toward her under the theory of social responsibility.
3. identify the suitability of new media legislation the principles of social
responsibility from the perspective of the media elite.
4. reach elite opinions and suggestions for the activation of new media
legislation in the community.
Type and Study Methodology: This descriptive study to domain of the studies
belongs, and method of the wiping uses to the study for the acquaintance on their
directions towards new legislations of the information assigned, and the inductive
method through moral reading the sides for the new information and the represented
in covenants the informational balconies, and accumulation of the laws and the
legislations for the continuity to what be possible to legal frames for the new
information idealize.
Study society: the study included a sample of Saudi academics affiliated with
universities and their equivalents of lecturers and theologians< in addition to
professionals working in the media sector and the questionnaire was applied on a
single 250-strong sample were divided on categories.
The most important results:
1. the sample of the elite Saudi media in favor of the application of new media
legislation.
2. the results showed that the elite Saudi media trends favor towards new media
legislation and the appropriateness of the principles of social responsibility.
3. Activation operations of the practice and the development continuous in the
domain informational.
4. respondents trends of Saudi media elite Pro towards activating new media
legislation from the standpoint of the media elite.
Recommendations:

1. work hard on media research in General< and particularly their
competent media legislation.

2. the regulatory laws of the information process.

3. the continuous training and development processes in the media.

4. 4. find adequate educational components for graduate students inform

qualified in accordance with the legislation.



