g2 Coulalad) ol LAgl) Liayl gas 3 LuasSal) cilaunpall B Aalal) cilidlall g

(5 LgsU @M\ A al e A A
) Gl alac)
ol Juals o Dls 2 Gyrhaal) amus s Glalus

e\‘~\q_.h\if~

: paliioall

idagll Loa)ll (3ins 3 fisall laysns dalall collall daday e Capeill ) Al b
Cndl meiay ad Cmll meie o duball Cadiels celiyeSl gl 38580 b
P e 4580 3 (7),171)) andae cplalal) ases e Dl ajg & Gum ¢ il
DL Aallall clilawy) ae gl Aslou) YVoY alaiul 25 My L g 5K
Laaal) e Alaugic dapd say tleadl & N Auhall ciliags Llgie Llaul VVYY
Ll iy 3y celpeSU L smaad) 4,50 5 Lgiila gl Aalal) ClBlall Gakit (530 il
& dabaially cplelall 485 33t aad oD N1 AGH 3 O Ay ) coUalial) 4ald) aa)
A JLai) (ggina Gt 2 OIS Al A5 (g Cplalall (o A (g5ine 28y 2a)
il cylal WS L b sa G aeh els daldl) A5l o haly ddalells aclall
ADle sy (Gl eoligSl el 4,00 & adagl)l Lajll (e dasgia (s5ie 25y
olad) tleie 3ayiie Addhy ISy dadine dwlall @B il G ddlas) AN @I
Cradiy il pgn ey ooliygSl L) 35500 3 cplelall Loayy Akl layseen
o e luas Al L) ilay Jumss o Jaall 355 tleaal ciliasiy 4l

B 3] by N Gl L Llall 581 ) anplas cleay il Ul L oalelad) L)



G 3lbad) o ayd gl cledlae] paat 8 2l 38V cpilagal) pa leall ) dalal

il sal) e Jalail



The Role of Public Relations in Government Institutions in Achieving
Job with Its Employees Satisfaction

"Case Study on Saudi Electricity Company"

Student Preparation Academic Advisor
Almutairi , Salman Saad M Prof. Ph. D Mubarak W. Al Hazmi
ABSTRACT:

The study aimed to identify public relations job and its effective role in job
satisfaction realization in the Saudi Electricity Co. The study depended on the
descriptive and field research approach. Questionnaire was distributed to all

employees (31.661) in the company , through the e-mail. 1752 questionnaires are
retrieved. The valid questionnaires for the test are 1722 from the rest. The most
important Study outcomes are : There is an intermediate level for the extent of the
public relations to apply its jobs in the Saudi Electricity Company. The study showed
that the extent of conducting recreation activities , supporting employees trust and
the extent of raising affinity level between the employees were in the first level. The
extent of improving internal communication ( up & down ) , is in the 4™ level. And
finally the extent of creating a democratic atmosphere is in the 5™ level. Also the
outcomes indicated that there is an intermediate satisfaction level in the Saudi
Electricity Co .There is a relation of statistical indication between all public relations
jobs ,and each individual job of them towards its internal public and the satisfaction
of employees in the Saudi Electricity company. On the light of these outcomes
,the study presented recommendations , most important of which are: The
necessity of update public relation jobs. The administration of public relations, shall
help the employees to choose representatives to transfer the viewpoints to the high
management. The administration of public relations shall discuss with the employees

and favor their opinions in its works and to be keen in dealing with them.



